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Survey Methodology: 
Telephone surveys conducted in August and September 2009 

Stratified, random sample 

All respondents were 18 or older 

Examines public attitude, reading behavior and purchasing 
plans in relation to advertising 

Demographics of those surveyed were also documented 



Information Collected 
Readers’ perceptions of advertising in local newspapers 

Readers’ purchasing plans for a variety of goods and services 

Readers’ primary source of information about local 
communities 

Demographics (age, income, education, etc.) 



Reader Engagement  
with local newspaper advertising 

Community Newspaper Readership Survey 2009 



Most readers proactively look through newspaper ads 

               of readers agree that they 
often go looking through 
advertisements in the newspaper 

70% 



Readers prefer newspaper ads 
to ads found on the internet 

70% agree that if they had the choice 

they would prefer to look through the ads in 
the paper than on the internet 



For many, advertising is often as important as news 

47% agree that there 
are days when they read 
the newspaper as much for 
the advertising as for the 
news content 



Readers prefer newspaper ads to television ads 

79% agree that if 
they had the choice, 
they would prefer 
to look through the 
ads in the 
newspaper that 
watch advertising 
on TV 



What readers read… 

- 78% read 
classified ads in the 
local newspaper 

- 44% do so 
somewhat to very 
often 



What readers read… 

51% do so 
somewhat to very 
often (4% increase 
from 2008)



What readers read… 
- 75% read 
department store ads in 
local papers (9% 
increase) 

- 30% do so 
somewhat to very often 
(1% increase) 



What readers read… 

38% do so somewhat to 
very often  

                 read hardware 
store ads in their local 
paper 



What readers read… 

- 67% read discount store ads or inserts in the local paper (3% increase)
- 36% do so somewhat to very often (4% increase)



What readers read… 
- 63% read public notice ads in the local 
newspaper 
- 30% do so somewhat to very often 

- When asked how often they visit the 
Web site of their local government, 68% 
of readers say “never” 



Reader Purchasing Plans 

Community Newspaper Readership Survey 2009 



Reader purchasing plans… 

Nearly 70% of readers plan 

to purchase women’s 

clothing in the next 12 

months. 



Reader purchasing plans… 



Reader purchasing plans… 



Reader purchasing plans… 

More Than Half plan 
to purchase men’s clothing in the 
next 12 months 



Reader purchasing plans… 



Reader purchasing plans… 



Reader purchasing plans… 

45% 

Plan to purchase lawn or 
garden supplies or services… …in the next 12 months 



Reader purchasing plans… 

…of readers plan to 
purchase appliances in 

the next 12 months 



Reader purchasing plans… 

19%  
plan to purchase 

furniture in the next 12 
months 

19% 



Reader purchasing plans… 



Reader purchasing plans… 

12% plan to 

purchase a used 

vehicle in the 

next 12 months!!! 



Readers rely on newspapers  
for shopping information… 
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“Which source of information do you rely on 
most for major appliances shopping?” 

For appliance shopping, readers still prefer newspaper to 
other types of media.  



“Which source do you rely on most for 
grocery shopping information?” 

Only .6% of 
readers rely on 
the internet for 
grocery 
shopping 
information, 
compared to 
48.8% who 
rely on 
newspapers.  



“Which source do you rely on most for 
building & home improvement information?” 

Readers still 
look to 
newspapers as 
their main 
source of 
information 
about building 
and home 
improvement. 

Description of Source 
Percent (%) 

2008 

Newspaper 28.3 

In-Store 20.3 

Internet 10.2 

Word of Mouth 7.8 

Relatives/Friends 2.6 



Brian Steffens, NNA Executive Director 

James Karabas, MU student 

Questions? 


